The Benefits of Email to SMS 
Messaging: Enhancing Customer 
Communication 


89% of customers desire to transact business via chat. 


The rise in messaging and chat is fantastic news for customers and companies who seek more 
efficient, streamlined, personalized, and rapid contact. 


Chat is becoming a more popular way for friends and family to communicate, and customers are 
conversing with businesses more often as well. Nearly 7 out of 10 Millennials and half of 
Australian customers currently use chat applications like Facebook Messenger and WhatsApp 
to communicate with businesses, according to studies. Conversely, over 90% of customers 
utilize chat applications on their mobile devices on a daily basis. 


Brands should take advantage of that degree of conversation-focused engagement, and this is 
the ideal moment to transition email to sms.. 


Over five billion individuals globally now use SMS, a fast expanding texting format. It allows 
messages up to 160 characters long to be sent between users on a mobile network. The good 
news for marketers is that all phones enable SMS natively, and the user's phone number serves 
as their identification. This implies that SMS growth might be just as rapid as or perhaps faster 
than the global adoption of mobile phones, which is predicted to surpass 8 billion users by 2023. 


The Main Advantages of email to SMS 


Let's examine the main advantages of email to sms in more detail, which are quite 

Dialogic in nature. Connections are the foundation of commerce, and discussions establish 
connections. Businesses communicate with customers with 2-way SMS, not only to them. That 
fosters interaction and bonding. Businesses may swiftly innovate and modify by altering tone 
and content to meet the customer's interest when there is a conversational connection between 
the brand and the consumer. 


Customers feel more appreciated since they can contribute thoughts, content, and comments 
with ease using email to sms. Brands benefit from automated chat bot chats if live chat steps in 
when inquiries get too complicated. 


Readiness 


Nowadays, customers have a variety of ways to communicate with businesses, and more and 
more of them choose to do it through chat—on their schedule. Customers that use email to sms 
can read the message and reply whenever it's most convenient for them. That might happen 
immediately or later. 


They interact with the business without having to hang out to speak with a call center 
representative. Both the business and the customer are aware of the previous exchange 
because the email to sms chat has the complete history of the communication. Eliminate the 
need to repeatedly provide the same details to chat bots or real agents in contact centers. This 
makes the trade more pleasant and convenient. 


Engagement 


The emotional bond that exists between customers and a firm is known as customer 
engagement. According to Gallup research, fully engaged consumers outperform ordinary 
customers by 23% in terms of share of wallet, profitability, revenue, and relationship growth. 
Businesses may connect with customers using email to sms chat, provide a brief message, and 
allow them to continue interacting at any time. Businesses aren't bothering customers by calling 
at inappropriate hours and wanting to speak with them. 


Customers can process information from SMS messages quickly since they are brief. When 
they do, they are more likely to completely engage if the material is relevant. This does not 
occur when an email is ignored or a call is not returned. 


2-Way Text Boosts Value 


Businesses must keep adding value to the consumer experience even as they transition 
fromemail to sms . Content must be interesting and relevant. The solution that the client desires 
must be driven by the reactions to their responses. Additionally, messages must be clear in 160 
characters or less. In order to better personalize communications, businesses should also try 
techniques several times and utilize analytics to collect feedback. A successful two-way SMS 
campaign leads to increased sales and better customer relations. 


Gain knowledge 


One of the best ways to get fast replies from clients is through two-way texting. Messages make 
it simple for customers to reply to you and provide feedback about your company. 


Furthermore, the response rate increases significantly when customers reply using shortcodes 
like Y or N. 


Simple to use 


Businesses can design interactive campaigns that are distributed, answered, and tracked on a 
single platform thanks to the user-friendly APIs. 


The nicest thing about two-way messaging is that its APIs allow it to be linked with any other 
application. 


High Rate of Return 


SMS texting is less expensive than using traditional routes. 


Sending messages to your current clients and subscribers increases the likelihood that they will 
purchase your goods and services, allowing you to get a high return on investment for a little 
outlay of funds. 


Easy and Fast 


SMS texting that is two-way is quick and easy. In only a few minutes, businesses may 
communicate with thousands of clients. The ability to automate two-way SMS depending on 
user choices is its greatest feature. When used creatively, two-way messaging may greatly 
engage your consumers and provide outcomes that you can count on. Try it out right now! 


